Nitta’s Value Creation Process

Nitta’s Value Creation Process

The Group undertakes business activities with the aim of resolving social issues through value creation centered on
manufacturing to make our vision for a more advanced society and a more harmonious way of life a reality. As
innovators, we will continue to evolve, enhancing our corporate value by creating products to help lead us into the
future and bring greater comfort and convenience to people’s lives.

Total assets:

Financial 179.9 billion yen

Capital A stable and sound financial base
»p.17 supports capital expenditure and other
critical management resources
underpinning sustainable growth.

Number of employees
Human (consolidated): 2,940

Capital Human resources with diverse
nationalities, genders, ages, occupations,
»p.27 and other attributes, who are capable of
contributing to sustainable growth in 13
countries and regions around the world.

Research and development

ISR cxpenses: 2,0 billion yen

Capital Since our founding, we have
continuously improved our
»p.29 technological capabilities, providing
unique solutions and building a strong
technological foundation.

Area of Company-owned forests:

approx. 6,700 ha

Natural Amount of CO:. fixation:

Capital 1,518,357 t-co.
(

P p.31 Figures from previous fiscal year)

Contributing to global warming
countermeasures through CO, absorption
and fixation in Company-owned forests
for the public benefit.

Production system capable of
global response

Overseas manufacturing & 1 6
\EQUIEM (-l  processing locations

Capital Domestic manufacturing 7
locations

Capital expenditure amount 6_8
for FYE March 2025 billion yen

Business Model

Growth strategy for sustainable development »p.13
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*Innovation Bird

Business activities based on the core values of invention, innovation, and harmony

Invention

We invent and develop useful
products and send them out
into the world

Innovation

We continuously innovate

products delivered to the

market to always provide
the best products

Harmony

We recognize that good
development and good
innovations cannot be
achieved without a good
work environment and
good human
relationships

Priority issues rooted in social issues (material issues) » p.33

G Environmental pp. 37 9 Social

»p. 41 e Governance p p. 47

The Future Nitta is Creating

Belt and rubber products business

 Belt Products
¢ Conveyor products e Temperature-sensitive adhesive tape

* Sensor products

¢ Rubber products ¢ RFID products

¢ Communication
& electronic devices

® Carbon fiber-reinforced plastics (CFRP)

Hose and tube products business

* Thermoplastic hose
and tube products

¢ Coupling and fitting products

* Mechatronic products

Chemical industrial products business

* High-performance products ¢ Industrial material products
* Construction material products ® Waterproof material products

Other industrial products business

 Air conditioning products  * Medical rubber products
¢ Plastic medical equipment

Other businesses

* Real estate business * Management guidance business
 Driving school business e Forestry business, etc.

Strategy

Social and Valuing relationships with stakeholders
Relationship and maintaining strong relationships
., with customers and suppliers. Issued
Capital Declaration of Partnership Building in
» p.41 March 2022.
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* Achieve a low-carbon society
by reducing greenhouse gases

* Reduce environmental impact
and realize a recycling society

* Forest management that
contributes to global warming
countermeasures and
preservation of biodiversity

Corresponding SDGs
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* Demonstrate social
responsibility throughout the
value chain

* Provide motivating and
appealing work
environments

* Pursue customer satisfaction
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* Promote compliance and
strengthen risk management

New businesses-plus

e Creating new mechanisms * Chemicals & new materials
01 Reviewing & improving * Robots
conventional mechanisms « Biotechnology
02 Creating exploration-oriented
new mechanisms
03 Sharing values that achieve
both depth and exploration

Group Mission

Areas of contribution

Semiconductors,
LCDs & electronic
components

Environment
&
energy

Construction
&
civil engineering

Automotive

Industrial
machinery

Logistics
&
transportation

Food & hygiene

Medical
&
health care

GHG emissions: 37.6% reduction in
fiscal year ended March 31, 2025 (from FY2013 level)

Percentage of management positions held by women:
8.9% (fiscal year ended March 31, 2025)

Percentage of male employees taking childcare leave:
52.2% (fiscal year ended March 31, 2025)

Business Foundation Sustainability Governance Corporate Data

Going ahead with you

Nitta strives to move the world with innovative and
meaningful ideas that provide the vision for a more
advanced society and a more harmonious way of life.

Outcomes

Increase in economic value

* New products and businesses created
* True globalization promoted

 Total cost competitiveness improved

Net sales

88.0 88.6 90.2

FYE March FYE March FYE March
2023 2024 2025

(billion yen)
100

Operating income

4.9 5.1
I 4.4 I

FYE March FYE March FYE March
2023 2024 2025

(billion yen)
6

Improvement of social value

e Stably creating products that are rooted in

society and support people’s lives

* Working together with stakeholders to build
a better future
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